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Down to Business

Tips 
 

» Know what you will get 
for your event sponsorship 
investment.

» Negotiate exclusivity either 
as a title sponsor or the only 
sponsor from your industry.

» When there are many levels 
of sponsorship, pick the 
right one for your goals and 
leverage your opportunities.

Large corporate brands sponsor 
major events to have the visibility and 
PR trickle down to their local dealers 
or branches. Small businesses 
can make this same kind of event 
sponsorship work for them on a local 
level when applying these three main 
principles.

» Any event sponsorship you do 
needs to add depth to your brand. An 
example is Toyota’s sponsorship of 
NASCAR racing, where the alignment 
of an automotive theme makes 
perfect sense. It’s not always possible 
to have events align perfectly like that 
locally, so instead you can focus on a 
more realistic commonality, such as 
shared values.  

» Leverage the experience by 
engaging participants. Beyond 
creating branded items for the event, 
consider adding perks or discounts 
as part of the benefits to the 
event’s participants. If you have the 
opportunity to provide tickets to your 
customers or box suites or special 
seating perks, those all could add to 
your brand’s visibility.

» Event partnership, when used as 
a long-term strategy to build brand 
loyalty, benefits your community 
as well as the event itself. Finding 
ongoing events like sports, arts, 
festivals, and other activities opens 
up opportunities for continual 
visibility, reaching larger audiences 
consistently over time.

Brand sponsorships of big events can be your guide to local sponsorships that get big league results.

EVENT SPONSORSHIPS ON 
A LOCAL SCALE
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Business 
Quotes

Print Advantage

“To be successful, you have to have 
your heart in your business, and your 
business in your heart.” 
—Thomas Watson Sr.

“Most great people have attained 
their greatest success just one step 
beyond their greatest failure.” 
—Napoleon Hill

“Some people dream of success, 
while other people get up every 
morning and make it happen.” 
— Wayne Huizenga

“I knew that if I failed I wouldn’t regret 
that, but I knew the one thing I might 
regret is not trying.” 
—Jeff Bezos

“You can’t ask customers what they 
want and then try to give that to 
them. By the time you get it built, 
they’ll want something new.” 
—Steve Jobs

“You don’t need to have a 100-person 
company to develop that idea.” 
— Larry Page

“If you do what you’ve always done, 
you’ll get what you’ve always gotten.” 
—Tony Robbins

“Risk more than others think is safe. 
Dream more than others think is 
practical.” 
— Howard Schultz

It’s no secret in the print world that 
words on a page you can hold in 
your hands are more engaging 
than words on a screen. However, 
with the whole world online in this 
day and age, the amount of print 
being placed in customers’ hands 
has decreased. Herein lies your 
opportunity.

If you think you need to focus on 
digital advertising to attract young 
adults, think again. According to 
a study by Customer Focus and 
Quad Results, 77% of millennials 
report that they pay attention 
to direct mail. In fact, in all age 
categories, surveyed participants 
said that they spend 20 minutes, 
on average, reading printed 
publications versus spending less 
than five minutes consuming the 
same type of content digitally. 

This preference for print is news 
that you can take full advantage 
of to engage your customer base. 
Print is not a risky medium for your 
message when you consider that 
it is statistically more trustworthy, 
inspires reader confidence in a 
way that digital does not, and is 
attractive to all the age groups you 
are targeting.

Print engages customers and 
keeps their attention, allowing 
your message to be read and 
understood. You have a better 
opportunity for your call to action 
to get results when the customer 
spends the time ingesting your 
offer on a printed brochure, direct-
mail item, newsletter, or other 
unique printed resource.

Statistics don’t lie; your customers engage with print at all ages. 

Target the young and old with the most effective medium there is.

YOUR CHANCE 
TO DRAW IN 
CUSTOMERS

“Your most unhappy custom-

ers are your greatest source 

of learning.” 

 — Bill Gates
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HP INDIGO 100K DIGITAL PRESS
Featured New Equipment

The world’s most productive B2 Digital Solution with True digital non-stop print capabilities, at 
6,000 sheets per hour!

BENEFITS OF THE HP INDIGO 1OOK PRESS:

• Looks and feels like offset, on the broadest media range

• Sheet Size: 29.5“ x 20.8125” / Image Size: 29.1” x 20.1”

• Image resolution 812 dpi

• Printing Speed: 6,000 sheets per hour in Enhanced Productivity 
Mode (EPM)

 
BENEFITS TO YOU:

• BETTER TURN TIMES  - We can turn jobs faster with the speed of this 
press and by optimizing the larger sheet sizes.

• BETTER QUALITY - Highest quality in digital printing with HP’s new 
LEP Technology.

• BETTER VALUE - We can produce mid-size runs more economically 
due to elimination of makeready and plate costs.

• BETTER SHEET SIZES - We can produce larger size print pieces 
(ex. pocket folders, landscape books & posters) in lower quantities, 
cost effectively.

Call or email our team at Sun to see what we can print for you on our new press! 

803-791-1786 or info@SunSolutionsUSA.com

NEW LEP TECHNOLOGY

The unique combination of  
HP Indigo ElectroInk, Thermal 
Offset Transfer and Direct 
Contact Transfer work together 
to produce an extraordinary 
level of print quality that looks 
and feels like offset. A single 
technology for the broadest 
set of applications.

The unique combination of 
unmatched color and ink 
capabilities with superior print 
quality on the broadest media 
gamut, delivers a wide range of  
high-value applications 
enabling profitable business 
growth.



Business 
Funnies®

YOU’VE GOT 
PROOF!

Featured Product

How do your customers know you can deliver what you say? By 
presenting them with the evidence that blows them away.

Beautifully designed customer testimonials and case studies 
that you can place with confidence and pride in any prospect’s 
hand are the undisputed proof you need.

Your current customers are the best substantiation of your 
work. Get their story into your available resources and place 
your inspirational triumphs in the hands of your prospects.

The next time someone asks, hand them the printed proof!

Proving your worth is better with the words of your 

best customers. Make them shine!

Responding to negative customer 
reviews should never be a question of 
whether or not it should be done. Do 
it. Not responding to negative reviews 
can be just as damaging.

When you respond, it is essential to 
keep the following things in mind:

Spelling and Grammar 
Never let a review response include a 
spelling or grammatical error.

Be Gracious 
Even if their experience was less than 
perfect, you must show gratitude for 
their business.

Positivity 
There is a bright side to everything. 
Find the learning moment and show 
your desire to make things right.

High Road 
When the customer is wrong, never 
show pettiness. Reviews are never the 
suitable space for a fight.

Review Response
Customer Care

“Yes, you’ll find pencils in our 
‘Old School’ aisle.”
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Apps Scene

This is a perfect tool for demonstrating 
software for your employees, or 
making help or instructional videos 
for customers visiting your website. 
You can add voice narration while 
recording or add it later, make picture-
in-picture videos or even draw on 
your screen while recording, and 
export your video and upload it to any 
streaming service you use. This app is 
completely free and runs on Chrome, 
so it is available on any device through 
the Chrome apps store. 

Screenity 
Chrome

Without getting into the complicated 
workings of Photoshop, this simplified 
version called Photoshop Camera 
is straightforward to make amazing 
photos out of the ones you have. Just 
load in your photos and let Photoshop 
Camera’s AI do the rest. It will sharpen 
the details, improve the colors, and fix 
the exposure for you. It has filters that 
you can use to make fun and crazy 
effects, but simply fixing your photos is 
its best feature.

Photoshop Camera 
Android & iOS

This browser extension is the solution 
for sorting through your many open 
tabs. The extension lets you do a 
search for the right tab by typing a 
few characters. This is the perfect 
tool for users who open a ton of tabs, 
need to find things quickly, and don’t 
want to use an application that sends 
your data elsewhere, because it runs 
entirely in the browser.

Hare 
Chrome, Firefox & Safari
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COPPER VACUUM
INSULATED K MINI 
TUMBLER

Featured Branded Merchandise

Part of the Bold Geometry trend collection this style is defined by 

angles that create a great tactile and visual experience. 

Double-wall vacuum construction with copper insulation. Keeps drinks 

hot for 8 hours and cold for 24 hours. The construction also prevents 

condensation on the outside of the tumbler. Compact design fits easily 

under most single cup or K-cup coffee makers as well as in all standard 

cup holders. Easy sipping, push-on lid with slide closure. Wide opening 

for comfortable filling and pouring. 14oz.

Custom Branding: Single color or Multi-color

Call or email our team at Sun to get your order placed today! 

803-791-1786 or info@SunSolutionsUSA.com Colors Options: Black, Charcoal, or Navy Blue 



ANNOYING THINGS 
YOU NEED TO 
STOP DOING IN 
MEETINGS 

Books in Review
At the Office

Bust into a meeting late and 

announce, “Sorry I’m late.” 
Who can blame you for wanting 
to apologize for being late to a 
meeting or gathering of any sort? 
The problem here is not that you 
are late, but that you disrupted 
the flow of the meeting by your 
announcement of tardiness. It 
is better to add your apology, 
without an excuse, when and if it 
becomes your turn to speak later in 
the meeting. Leaving a little bit of 
intrigue surrounding your entrance 
spins your arrival into a mystery 
rather than an interruption.

Look more at your phone than 

at the person talking. 
Being distracted in meetings by 
looking at your phone or staring 
off into another direction instead of 
looking at the people presenting is 
not only unprofessional, it can seem 
just plain rude. Your coworkers do 

notice this and will judge you for 
it. It is one thing to have a working 
meeting where everyone has their 
devices out and is contributing to 
topic research or design efforts. It 
is an entirely different story if you’re 
texting friends or playing games.

Interrupt or have a remark for 

everything. 
Adding your input in meetings 
is what every leader expects 
to hear, but there is a point at 
which commentary becomes 
unproductive. Interrupting a 
speaker is sometimes necessary, 
but you have to be aware of 
habitual interruption. It makes you 
look combative. So does having a 
remark for everything or an opinion 
about everything said. The more 
input you give, the less it makes any 
impact on your topic.

The Future Is Faster 
Than You Think 

How Converging Technologies Are 
Transforming Business, Industries, 

and Our Lives

by Peter H. Diamandis 
& Steven Kotler

Do you want to know where the 
world is going and, therefore, 
think ahead and take advantage 
of the opportunities that are sure 
to present themselves? Take 
a ride with Peter H. Diamandis 
and Steven Kotler in their latest 
collaboration The Future Is Faster 
Than You Think.

The authors have teamed up again 
to look at the future of technology 
and how it will shape our world 
moving forward in the years 
ahead. Their past books have 
focused on how entrepreneurs 
have taken the technologies of 
the time and created powerful 
and expansive businesses that 
emerged solely because of their 
foresight. This book looks to show 
you the possibilities—and hopes to 
inspire people to look at the world, 
not as we know it, but as it will 
reveal itself.

There are unlimited opportunities 
available to forward thinkers. This 
book is a fun experience through 
tomorrow and its reinvention of 
life, government, and business.
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Working Together

One thing the pandemic 

showed is who are the good 

leaders in our organizations and 

who are the micromanagers. 

Kerry Goyette, corporate consultant 
and strategy researcher, points 
to the pandemic specifically as a 
revelation for many managers who 
rely on face-to-face interactions 
to constantly check their team’s 
progress. What was revealed 
through employees working from 
home was that those managers’ 
poor communication skills led to 
painful micromanagement of their 
teams with often frustrating results.

Goyette points out that these 
managers often don’t have a 
clear road map for their team 
to follow, or they can’t clearly 
express that strategy to their team, 
so they rely on constant checks 
and corrections to try and steer 
them to the desired result. These 
continuous adjustments often 

stymie employees’ creativity, 
and as a whole, the team will not 
perform to the best of their abilities 
because they know they are going 
to be checked and redirected by 
management.

Managers who cannot 
communicate with their team are 
also emotionally stressed by their 
constant need to correct their 
employees. So the emotional toll 
of not communicating effectively 
ends up leading to more and more 
micromanagement. The best 
advice Goyette gives is to start 
with learning how to communicate 
effectively. Managers will begin 
to feel less like they have to make 
course corrections along the way, 
reducing stress and increasing the 
team’s success as a whole.

COMMUNICATION 
IS CRUCIAL
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*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

August Birthdays

August Anniversaries

Michael Gray – 08/01
Mike Miller – 08/01
Octavia Palmer – 08/04
Justin Ainsworth – 08/05
Freddie Mack – 08/09
Jamarr Holley – 08/09
Gail Hollis – 08/09
Christina Vizzari – 08/12
Chris Lee – 08/12
Jeff Underhill – 08/14
Stephanie McGee – 08/17

Fred Mack – 20 years

Bo Brock – 08/17
Penny Bullock – 08/19
Sissi Quarles – 08/20
Vickie Smith – 08/22
Wendy Essick-Isaman – 08/25
Westley Smith – 08/26
Albert Cox – 08/28
Octaveus Mack – 08/29
Mike Black – 08/29
Chad Collins – 08/29


