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Down to Business

The question then becomes, “If you 
have to apply and pay an entrance 
fee, did you really earn the award?” 
The answer is yes, you did. You 
earn it every day. You have a great 
product, excellent customer service, 
and this trophy belongs on your 
shelf. And it doesn’t hurt that it builds 
your credibility with your customers!

Look to trade magazines and your 
competitors for awards in your 
industry and go after them just like 
you go after new clients. 

Here are a few tips to help:

» Make a calendar of calls for 
submission.

» Gather hard evidence. Remember, 
the proof is in the numbers. That 

means that anecdotal evidence 
won’t cut it.

» Consider subcategories. Awards 
often have categories that may be 
easier to achieve. 

» Writing matters. If you are not a 
creative writer, hire someone to write 
an exciting entry for you.

When you win, use it. Awards make 
for great PR! Make a big deal of the 
ceremony that often accompanies 
the award. It can be a great chance 
to network and perfect your PR in 
your local paper or on your website. 

Lastly, don’t forget to add your win 
to marketing assets. You deserve the 
recognition!

Preparing for the win is an art. One big misconception about winning awards is that recognition will find 

you when you deserve it or when you have done something remarkable. The truth is, most awards have 

an application process, and luckily, it can be mastered. 

PREPARING FOR THE WIN

Awards Are Not Bragging! 
 

1. Being listed as an award 
nominee can improve your 
brand awareness.

2. Awards open doors to new 
business contacts.

3. Employees receive a boost 
of pride and loyalty.

4. Awards sometimes lead to 
professional partnerships that 
were not available before.

5. Awards can increase team 
motivation to contribute to 
winning the next award.
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In-Store Signage can take 
many forms, from large banners 
to posters of any size. Perfect 
for any business, signage can be 
customer-facing messages like 
announcements or sales, or an 
effective way to communicate 
goals or mission statements within 
the office.

Pamphlets and Brochures  
are a compact way to tell your 
company and product stories. 
They are multipurpose and can 
be part of displays or marketing 
packages. Plus, they fit great in an 
envelope for mailing.

Loyalty Cards can take many 
shapes and forms, from punch 
cards that earn free products 
to reward coupons earned at 
checkout or mailed later to 
encourage repeat business. 

Product Sheets are a must for 
all businesses. They are a visual 
guide to your products or services 
and call attention to essential 
selling points.

Business Cards create a sense 
of professionalism and credibility. 
You can get creative with business 
cards and use them for more 
than your calling card. They 
make the perfect size coupon or 
appointment card. The sky is the 
limit for this resource!

Mailers keep you in front of your 
customers when they are not at 
your location. Postcards are a 
useful marketing tool that grabs 
your customers’ attention.

No need to do the heavy lifting; 
print marketing works hard so you 
don’t have to!

Print is one of the most tangible ways to market your 

business. Here are six easy things you can do to get in front of 

your customers. “The value of an idea lies in 

the using of it.” 

 — Thomas Edison

PRINT: THE 6 
HEAVY HITTERS

Business 
Quotes

“Make the most of yourself by fanning 
the tiny, inner sparks of possibility into 
flames of achievement.”  
—Golda Meir

“There’s nothing wrong with staying 
small. You can do big things with a 
small team.”  
—Jason Fried

“Timing, perseverance, and 10 years 
of trying will eventually make you 
look like an overnight success.”  
—Biz Stone

“Fortunes are built during the down 
market and collected in the up 
market.”  
—Jason Calacanis

“I try not to make any decisions that 
I’m not excited about.”  
—Jake Nickell

“In the end, a vision without the 
ability to execute is probably a 
hallucination.”  
—Steve Case

“Life is 10% of what happens to us and 
90% of how we react to it.”  
—Charles R. Swindoll

“If you can’t explain it simply, you don’t 
understand it well enough.”  
—Albert Einstein

Print Advantage

PREPARING FOR THE WIN
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MOBILE DEVICE CHARGERS

Featured Branded Merchandise
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Custom Branded Single-Port Mobile Device Charger

• 2200mAh A Grade Lithium-ion battery power bank

• Specially designed to recharge tablets and smart phones

• Comes with standard USB cable and white box

• Rechargeable - Connect to wall outlet or car charger after use to repower

• Charges as quickly as 5 hours

• Micro USB to USB cord included to charge product

• UL Listed

Custom Branded Dual-Port Mobile Device Charger 

So much power that you can charge a tablet!

• Two ports let you charge two devices simultaneously

• Lights indicate when charging a device; they also let you know 
when it is powering itself

• Metal finish and stylish rounded edges

• Box, instructions and power cord included

• 4400mAh A Grade Lithium-ion battery power bank

• Requires a phone’s charging cord to charge your device 

Mobile Wireless Charger

• No battery, so keep plugged in while charging; cord included

• Red LED indicates power available at USB outlets

• Input: DC 5V / 2A; Output: DC 5V / 1A

• Charges up to 3 phones at one time. One can charge 
wirelessly on top, and two others can charge by plugging in

• Blue LED indicates wireless charging active 

Call or email our team at Sun for availability and pricing at: 

803-791-1786 / info@SunSolutionsUSA.com



Business 
Funnies®

Caring for your customers when you 
are unavailable is just as important as 
ever in this digital world. Your out-of-
office email is a customer touchpoint 
that should not be overlooked.

A great strategy includes direction for 
the customer to get answers without 
you. Who will they need to contact 
instead? Give them the phone number 
and email of who can help.

If your email is forwarded to someone 
while you are out, include that note 
in the email so that customers know 
someone is going to take care of their 
needs.

Add some personality to this 
autoresponder too. If it is your direct 
email, and your customers are used 
to working with you, don’t be afraid 
to write a response message in your 
voice instead of being generic.

“Could you be a bit more specific than  
‘I need a board’?”

Out-of-Office 
Email Strategies

PRINT: DYNAMIC, 
EFFECTIVE, AND 
UNLIMITED

Featured Product

Customer Care

There is a print solution for every stage of business. Printing is 
dynamic and always changing, and yet constant and always 
trustworthy. This tangible element of your business speaks for 
you when you are not there and can paint a picture for your 
business like no other resource.

It doesn’t matter if you have customers coming through your 
door, through email, or your website—when you put your printed 
resources in their hands, you create strong connections that will 
bring your products and services to mind when needed.

Print is an effective and reliable marketing tool that you can trust 
to be your partner in creating and running a successful business.

Energize your marketing efforts with print! Tangible 

and dynamic, print speaks for you in color. 
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Running, jogging, or walking is the 
simplest way to start a health and 
fitness goal. All you need is a pair of 
shoes. Add entering a 5K into the mix, 
and you’ve added a goal that keeps 
you motivated to get out there.

How to Start 
There’s an app for that. You may be 
able to jump right up, get out the door, 
and start, but many people would 
rather have structure. A running app 
like C25K (Couch to 5K) will take 
you on a gradual and realistic pace 
towards your 5K goal.

Listen to Experts 
If you like podcasts, there are a ton 
of inspiring choices that will help you 
achieve your 5K. You can also find 
podcasts that are about technical 
training, telling you exactly what to 
do and how to do it, so you don’t hurt 

yourself. Try Podrunner Intervals or 
Robert Ullrey’s C25K Podcasts, which 
tell you when to run and when to walk 
as you build up your stamina.

Be Inspired 
It’s not hard to find family and friends 
who have taken the leap to start 
their first 5K. Look online and you’ll 
see all kinds of books, posts, groups, 
and essays from people who have 
overcome enormous hurdles by 
starting with the goal of crossing the 
finish line.

The Crowd Cheers 
Literally, the cheering crowds on the 
sides of the race route are one of the 
best rewards you can ask for. Not only 
did you achieve this goal for yourself, 
but it’s also an added benefit to see 
people lined up to applaud you for 
daring to take that first step.

Health & Wellness

Get off the couch and onto the road 
of fitness, or at least get ready for a 
5K. The most significant feature of this 
app, whether you like running or not, 
is that it comes with audio cues to tell 
you when to walk and when to pick up 
the pace, allowing you to work up your 
stamina and physical fitness in stages. 
With this app, you’re less likely to quit 
because it walks/runs you through 
getting in shape at a reasonable pace. 
Besides the app, there is an entire 
community of support available.

Couch to 5K 
Android & iOS

Designed by Chris Jordan, Director of 
Exercise Physiology at the Johnson 
& Johnson Human Performance 
Institute, this app includes the Smart 
Workout feature, which gauges your 
fitness and motivation level to create a 
variety of workouts specifically for you. 
Go social and share your workouts on 
Facebook and Twitter, and track your 
progress in the app. Who doesn’t have 
seven minutes? You can do this!

Johnson & Johnson Official 7 
Minute Workout 

Android & iOS

Did you know there are hiking, running, 
and bike trails right in your backyard? 
This app will help you find them. There 
is a GPS feature allowing you to track 
your location progress, so you never 
get lost. Want to find dog-friendly 
trails, or go on vacation to do some 
hiking? The filters in the app will 
enable you to find exactly what you 
are looking for. 

AllTrails 
Android & iOS

Apps Scene

RACE YOU OFF 
THE COUCH
It is incredible how many 

people’s wellness stories begin 

with the decision to run a 5K. 

It’s not an accident. 
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BRAND IDENTITY
Sun Solutions marketing team recently re-branded the 
South Carolina Department of Veterans A�airs with a new 
look to be integrated into their digital media and print 
collateral. Our brand identity service include options 
for a new logo, brand speci�cations/guidelines, new ad 
campaigns, social media branding/posts, videos, print 
collateral, signage, and branded merchandise.

If you are branding or re-branding your company, contact our marketing team: 

803-791-1786 / info@SunSolutionsUSA.com

NEW LOGO BRAND GUIDELINES

NEW VIDEOSOCIAL MEDIA BRANDING

Watch the video at: http://www.sunsolutionsusa.com/marketing/

(Black version) (2-Color version)

(Full color version with gradients)

RED

COLORS

FONTS

LOGO SPECIFICATIONS

MEDIUM
BLUE

DARK
BLUE

PMS 7427C=25
M=100
Y=81
K=22

PMS 300C=100
M=62
Y=7
K=0

PMS 294C=100
M=85
Y=29
K=22

Trajan Pro
Font

Brother 1816 Medium
Font

Featured Marketing Service



It has happened to practically 

everyone with an email account. 

The accidental forward of a 

snarky email to the wrong 

person or an email with private 

information gets sent to the 

wrong customer. What should 

you do? Own it.

According to Karen Dillon, former 
editor of Harvard Business Review, 
the best and really the only thing 
to do is apologize. The size of the 
apology and the form it takes 
will depend on the offense. For 
employees who are insensitive in 
a way that is mean or targeting, an 
email response taking responsibility 
may not be enough.

The common theme of a bad 
apology is when the public feels 
that the words are insincere, mostly 
because of unchanged actions or 
the person apologizing excuses 
the behavior in some way. That is 
definitely the wrong way to do it.

The right way takes full responsibility, 
without excuse, and perhaps even 
talks with a supervisor or HR about 
it without the coworker having to 
“tattle” on you. That would be a big 
step to show that you understand 
the power of your error and will go a 
long way in showing accountability.

Your mistake does not have to go 
public to be repaired, especially 
when the insensitivity was 
embarrassing for the recipient. 
Privacy should always be a 
consideration, not just so your 
coworkers don’t know you were a 
jerk, but so the victim doesn’t have to 
suffer public humiliation.

WHEN EMAIL 
FORWARDING 
GOES WRONG

Working Together
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SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

July Birthdays
Amy Johnson 7/6

Mike Lawing  7/9

Bridget Fisher  7/19

Jonnie Burns 7/20

Stephanie Gardner  7/25

Elyse Frederick  7/26

Russell Woodson  7/26

Zackery Smith  7/27
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(No Anniversaries in July.)




