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Down to Business

Starting a Referral Program

» Set expectations. Ensure 
everyone understands how the 
program works.

» Create incentives. Money off 
a bill or a special thank-you gift 
are two popular choices.

» Make it personal. A quick 
phone call or personal note 
(in addition to incentives) lets 
customers know just how much 
you appreciate their kindness.

» Include the referrer and the 
referee. Both will appreciate 
the gesture.

» Publicize the program. Print 
up refer-a-friend cards to 
include with each transaction. 
Publish information on your 
website. Do refer-a-friend 
mailings. Greater exposure 
likely means greater success.

Ask for it 

A satisfied customer will often 
gladly put in a good word for you 
but won’t always think to do so. Ask 
for referrals from your customers 
during sales follow-up calls and in 
your regular correspondence with 
them. A well-timed ask may be the 
encouragement they need to send a 
friend your way.

Make it easy 
Add social-media links to client 
communications, along with referral 
information. The easier you make it 
for your customers, the more likely 
they are to spread the word for you.

Track it 
When meeting with prospective 
customers, ask them how they 

learned about your company. 
Include the question on your online 
contact forms as well.

Follow up with thanks 
When a prospect indicates they 
were referred by a friend, make sure 
you follow up with the customer 
who made the referral to let them 
know you appreciate their help.

Engage with customers online 
There are several quick and easy 
ways to engage your customers 
online. Tag them in posts. Comment 
your congratulations when they share 
their accomplishments. Post polls. 
Answer questions. Elicit feedback. 
Make your presence one that people 
appreciate and pass along.

Few messages carry more weight when considering a purchase 

than a good word from a trusted colleague, influencer, or friend. 

Word-of-mouth advertising is as old as business itself and more 

effective than any paid spot. If you’re looking for ideas to boost your 

word of mouth, here are five easy ways to get started:

BUILDING WORD OF MOUTH
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Business 
Quotes

Print Advantage

“Opportunities don’t happen. You 
create them.”  
—Chris Grosser

“There is a powerful driving force 
inside every human being that, once 
unleashed, can make any vision, 
dream, or desire a reality.”  
—Tony Robbins

“If you accept the expectations of 
others, especially negative ones, then 
you never will change the outcome.”  
—Michael Jordan

“A successful man is one who can lay 
a firm foundation with the bricks that 
others throw at him.”  
—David Brinkley

 “Make the most of yourself by 
fanning the tiny, inner sparks 
of possibility into flames of 
achievement.”  
—Golda Meir

“The greatest accomplishment is not 
in never falling, but in rising again 
after you fall.”  
—Vince Lombardi

“Despite everything, I believe that 
people are really good at heart.”  
—Anne Frank

Optimize paper costs by 

printing multiple-up.  
“Ups” in printing refers to the 
number of printed pieces that will 
fit on a single press sheet. The 
more impressions you can fit on 
a single press sheet, the more 
cost-effective your project will 
be. Typical configurations include 
two-up, four-up, eight-up, and so 
on. Multiple-up printing requires 
less overall press time and paper. 
Talking with a printer early in the 
design process can help you 
choose a size and format that 
meets your needs and budget.

Use preprinted shells.   
If you have various print collateral 
that shares a similar overall design, 

consider printing up shells that 
can be customized later with text 
and graphics appropriate to each 
individual piece when you need it. 
Preprinted shells take advantage 
of volume savings and can be 
warehoused until you need them.

Stick with standard inks and 

spot colors.   
Your message will still stand out 
and look sharp without spending a 
ton. For more great money-saving 
ideas, give us a call. We’re here to 
help.

Making a great impression without 
breaking the bank...

That’s the Print Advantage!

A limited budget doesn’t mean you have to skimp on quality 

or cheapen your brand message. Here are three quick money-

saving tips to help your company make the most of its print-

marketing budget.

MARKETING 
ON A BUDGET

“Success is liking yourself, 

liking what you do, and liking 

how you do it.”

 — Maya Angelou
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Being a family owned business for 37 years has taught us the importance of serving our local 

community. You’ll see some of our recent work in local stores, restaurants, state agencies and 

other locations as everyone pulls together to keep our community safe in these uncertain times.

Social Distancing 
Decals

Custom Branded & Printed

Sneeze Shields
Includes  Social Distancing 

Guidelines

Store Signs
Large “Take Out” Posters

New Hours Signage

PRODUCTS TO ASSIST STORES & RESTAURANTS
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SUN SOLUTIONS’ RESPONSE 
TO CHALLENGING TIMES

Freatured Solutions

Contact your sales rep. or our team at Sun at: 

803-791-1786 / info@SunSolutionsUSA.com



Business 
Funnies®

PRODUCT 
LABELS THAT 
STICK

Featured Product

Fair or not, labels play a part in product sales. Here are four ways 
to make your product labels stick in people’s minds:

Catch their eye with color  
People’s eyes are naturally drawn to color, and specific colors 
in certain situations make a better overall impression. Study 
the basics of color science, keeping in mind the colors you’ve 
already established for your brand.

Don’t overdo it 
Standing out is one thing. Overwhelming people with too 
many colors, or with too many noncomplementary colors, will 
cheapen the effect and make a poor impression.

We’ve all been told not to judge a book by its cover, 

but people will judge your product by its label.

Make it personal  
A handwritten thank-you card or note 
is always a good way to show your 
gratitude. A phone call or face-to-face 
thank-you is even better. The more 
personal the gesture, the more impact 
you’ll make.

Say thanks with your time  
Invite your customers to coffee, lunch, 
or a similar one-on-one outing. Pick 
an occasion such as a birthday, a work 
anniversary, or simply just because, 
and take the opportunity to connect on 
a personal level. Let them know how 
much you appreciate all that they do.

Celebrate their successes 
Make a habit of sending birthday cards 
and words of congratulations when you 
hear about accomplishments in the 
lives of your customers. Promotions, 
awards, industry recognitions, new 
careers, or family news are all perfect 
times to stay in touch and let your 
customers know they’re on your mind.

“Excuse me. Is there a Big & Tall Men’s 
Clothing store around here?”

Power of Thanks 
Customer Care

Consider shape and size 
Choose labeling that works well 
with your packaging. A unique size 
or shape can add character to your 
products and cachet to your brand.

Be consistent 
Put together a list of standards for 
your brand. Where on the label 
should the name appear, and how 
large? How about other information 
(ingredients, contact information, 
etc.)? A consistent look across all 
your products will build brand 
awareness and drive sales.
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Health & Wellness

Apps Scene

Switch things up 
If you’ve plateaued on your fitness 
goal, try changing up your activities. 
Sign up at the gym for a class you’ve 
never tried before. Go cycling instead 
of running, or hit the pool. They say 
variety is the spice of life. Make it the 
spice of your fitness routine, too.

Reassess your goals 
Are your goals still things that excite 
you? Are they attainable? Realistic? 
Too grand or too bland? Goals should 
be motivators. If yours have become a 
hindrance or cause for getting down 
on yourself, ditch them, and write 
some new ones.

Take a break 
Pushing yourself too hard mentally 
or physically can hurt you in the long 
run and become detrimental. Make 
sure you’re giving yourself plenty of 

rest and recovery time to avoid injury, 
mental fatigue, and exhaustion.

Try journaling 
Start tracking the things you eat, the 
activities you try, and how you feel 
during and after each workout. Be 
intentional and honest in what you 
write. If you’re already doing that, look 
back over your logs and see if you 
can find any dietary patterns or fitness 
routine red flags that need addressing.

Get a quick win 
Set a small, easily attainable goal for 
yourself that you can reach quickly. 
Plateaus and ruts can be disheartening 
and cause you to lose motivation. 
Giving yourself a victory—even a small 
one—can help you maintain motivation 
and feel better about yourself and the 
work you’re putting in.

The MyScript Calculator 2 app utilizes 
MyScript Interactive Ink digital ink 
to “read” and interpret handwritten 
equations. Good penmanship 
is not required. The calculator 
recognizes brackets, powers, roots, 
exponentials, trigonometric functions, 
inverse trigonometric functions, 
logarithms, and constants, along 
with basic mathematical symbols 
and operations. Store previous 
calculations, drag and drop to 
reposition elements, and much more.

MyScript Calculator 2 
Android & iOS

Learn conversational American 
Sign Language (ASL) from your 
phone or tablet. The ASL App was 
created by deaf people to teach 
conversational ASL to members 
of the hearing community. Video 
tutorials walk you through the basics 
of ASL. A searchable index helps you 
find signs quickly, and slow-motion 
options allow you to learn at your own 
pace and rhythm. There are basic 
lessons available for free, and in-app 
purchases for more advanced lessons.

The ASL App 
Android & iOS

Otter Voice Meeting Notes can take 
notes, and record and transcribe 
conversations. The built-in AI can 
be trained to recognize multiple 
voices. The app is perfect for keeping 
meeting minutes, recording interviews, 
transcribing podcasts, and providing 
live captioning. You can even import 
audio from other sources and have 
Otter transcribe it for you.

Otter Voice Meeting Notes 
Android, iOS & Web

Tips for Breaking 
Out of a Rut
In your quest to stay healthy, 

remember that everyone hits 

plateaus and ruts from time to time. 

Here are five things you can try to 

start moving forward again:
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CUSTOM NECK GAITERS
Books in Review

Featured Branded Merchandise Product

Drive: The Surprising 
Truth About What 

Motivates Us 

by Daniel H. Pink

What motivates employees? It’s 
an age-old question typically 
answered with some form of 
carrot-and-stick response like 
incentive programs. While pay 
certainly plays a role in keeping 
employees motivated and 
satisfied, Daniel Pink says incentive 
programs alone miss the mark.

So what does Pink propose as an 
alternative to financial incentives 
to boost productivity? If you want 
to truly motivate people, give them 
work that’s rewarding beyond just 
pay. Pink introduces what he calls 
Type I behavior, “a way of thinking 
and an approach to business 
grounded in the real science of 
human motivation and powered by 
our ‘third’ drive—our innate need 
to direct our own lives, to learn and 
create new things, and to do better 
by ourselves and our world.”

The book is divided into three 
sections—the first deals with 
the traditional view of employee 
motivation. The second fleshes 
out the concepts outlined above. 
The third provides resources to 
help encourage “Type I behavior” 
in your workplace and beyond.

Custom Neck Gaiters, Dye Sub Neck Gaiter Face 
Shield, Buff, Neck Tube - Made in USA

CUSTOM NECK GAITERS - Protect your face and workforce from 
the wind, dust and sun. Available fully printed or you can order 
them blank. Our neck gaiters are made from moisture-wicking and 
antimicrobial polyester, so your face stays dry and cool. 
MADE IN USA!

Available Colors: Various colors, Sublimated, Sublimation, Full 
Color, Safety Orange, 4 Process, Black, Camo, Red, Orange, Yellow, 
Green, Blue, Purple, Camouflage, Neon, RGB
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Working Together

Whatever your role in business, 

there are times you’ll need 

to call on your powers of 

persuasion to motivate a 

coworker, close a deal, secure 

a promotion, or argue the 

merits of an idea. If you’re 

worried your persuasiveness 

is rusty at best, here are four 

ideas that might help put your 

mind at ease:

Be yourself 
Authenticity goes a lot further in 
persuading others than trying to 
take on a persona you think will 
sound more persuasive.

Be open 
Maintain an open stance and 
an open mind. Often, the best 
decisions come from hearing all 
sides and reaching solutions that 
incorporate everyone’s best ideas. 
Keep yourself open to other ideas. 
Listen thoughtfully. Ask questions, 
and look for solutions that meet 
everybody’s goals, even if those 
solutions aren’t exactly what you 
had in mind.

Be firm 
While being open to other ideas is 
essential, don’t give up on your own 

ideas too quickly if other people 
disagree with you. Be vigorous. 
Show passion. State your reasons 
clearly and objectively. Passion is 
contagious, and when people see 
how strongly you feel, they’ll be 
more likely to hop off the fence or 
come around to your idea.

Be prepared 
Preparation is essential to 
persuasiveness. Being prepared 
builds confidence. It allows 
for criticism and rebuts those 
critiques with sound arguments 
and thoughtful dialog. Lack 
of preparation can leave the 
impression of laziness—that you 
haven’t thought things through 
or that you don’t care about your 
position or the people you’re trying 
to persuade.

4 “BE” ATTITUDES 
FOR PERSUASION
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SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

May Birthdays
Gage Mizzell – 05/09

Linda Scott – 05/15

Roger Woods – 05/19

Guillermo Sanchez – 05/25

Dylan Fouste – 05/27
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