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SUN SOLUTIONS’ NEW 
ENVELOPER INSERTER

Sun’s mailing division, CMS, has invested in one of the 
industry’s fastest mail inserters, which can process up 
to 16,000 mail pieces per hour.

We are excited to add this new piece of equipment to 
our lineup. Increased capacity, added redundancy and 
the new capabilities make it a great opportunity for our 
clients. 

This inserter allows for a second read & spray in line. 
Imagine the inserter reading a personalized letter, then 
personalizing the BRE envelope before addressing the 
carrier envelope – all in one pass using two inkjet heads. 
We also have up to 4 way matching to allow for the 
utmost personalization of a mail package.

The sizes vary from as small as an A2 Envelope up to a 
10x13 Flat Envelope and everything in between. Running 
at 16,000 pieces/hour, the added capacity is BIG. Let 
our team at CMS help automate your mailing and maybe 
even find some postage savings!



Even the busiest CEO needs a 
moment to pull away from the 
computer and focus on something 
else. Your magalog, booklet, or 
newsletter could be that targeted 
relief. When you create a regular 
printed piece, your customers 
will look forward to reading it and 
seeing it on their desk or in their 
mail pile when they get home.

There will never be a time when 
people don’t pick up and pay 
attention to printed material. 

Bringing great content on 
a regular schedule to your 
customers creates loyalty and 
trust with your brand.

Print is more likely to be passed 
around and consumed by multiple 
people, depending on the format. 
Whether you mail a newsletter 
to customers or create enough 
content to print full glossy 
magazines, one thing is certain: 
your recipients read it and look 
forward to the next issue.  

There is nothing better than cozying up with a good book, 

right? Reading is a release and a respite from the chaos of daily 

life. Are you taking advantage of that with your print content? “I find that the harder I work, 

the more luck I seem to have.”

—ThomasJefferson

PRINT BRINGS 
LOYAL READERS

Business 
Quotes

“It is better to fail in originality than to 
succeed in imitation.” 
—HermanMelville

“Opportunities don’t happen. You 
create them.” 
—ChrisGrosser

“Successful people do what 
unsuccessful people are not willing to 
do. Don’t wish it were easier; wish you 
were better.” 
—JimRohn

“The only place where success comes 
before work is in the dictionary.” 
—VidalSassoon

“You manage things; you lead people.” 
—RearAdmiralGraceMurrayHopper

“Become the kind of leader that 
people would follow voluntarily, even 
if you had no title or position.” 
—BrianTracy

“Do what you feel in your heart to be 
right, for you’ll be criticized anyway.” 
—EleanorRoosevelt

“If one is lucky, a solitary fantasy can 
totally transform one million realities.” 
—MayaAngelou
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» A lobster’s blood is colorless, 
but when exposed to oxygen it 
turns blue.

» There are seven points on the 
Statue of Liberty’s crown.

» New York’s Central Park 
opened in 1876.

» The longest possible eclipse of 
the sun is 7.31 minutes.

» If your DNA were stretched 
out, it would reach to the moon 
6,000 times.

» The hyoid bone in your throat 
is the only bone in your body 
not attached to any other.

» Earth is the only planet not 
named after a god.

» Flamingos can only eat when 
their heads are upside down.

» There are 22 stars in the 
Paramount studios logo.

» Wind doesn’t make a sound 
until it blows against an object.

» The oldest word in the English 
language is “town.”

» Fleas can accelerate 50 times 
faster than a space shuttle.

» Sponges hold more cold water 
than hot.

» Rubber bands last longer 
when kept refrigerated.

Did You Know?
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Phishing attacks often use fake 
URLs to make you think that you 
are on a different website than the 
one you are actually on. 

URLs, such as “http://subdomain.
domain.com/folder/page.html”, 
are comprised of several specific 
parts that include: 

1. The protocol, represented by 
“http://”

2. The domain, represented by 
“subdomain.domain.com”

3. Directories, represented by 

“/folder/”

4. A page, represented by
 “page.html”.

 

The domain is the part of the 
URL that you must pay attention 
to and it is only the part after 
the “http://” and before the first 
forward slash (“/”). “http://www.
bank.com” is a domain on “bank.
com,” but “http://wwwbank.com” 
and “http://www.bank.co/m” are 
both entirely different domains. 

Many organizations are moving 
to a secure domain structure. 
HTTPS: indicates that the URL is 
using proper encryption to protect 
users and the organization. Try to 
always use HTTPS if possible.

Learn to identify the parts of a URL to protect yourself from fake 
URL phishing attacks.

CIO TECH TIP
IDENTIFYING FAKE URLS 

AND PHISHING ATTEMPTS

A special thanks to our CIO, Chris Hinch, for providing this tech tip.



Business 
Funnies®

If this is the month of love, let’s 

talk about how we show our 

customers how much we love 

them. What kinds of rewards and 

incentives do you have set up for 

your loyal customers? 

No matter what type of business 
you’re in, there is something you can 
do to give back to your patrons.

Reward Loyalty 
Set up rewards for volume purchasers. 
The more a customer purchases or 
the frequency of their patronage 
should bring them some kind of bonus, 
whether it is a discount or a free 
product or service.  

Pass the Love 
Or, instead of discounts or bonus 
products, hold appreciation events 
or donate volunteer time or money 
to causes that are important to your 
customers to show your love in a way 
that truly tugs at the heart.

Send Customers 
Your Love, Too

SEE WHAT 
UNFOLDS

You can reveal your secrets one fold at a time as your patrons 
open each page to discover your product and service treasures. 
The feel of the paper and the brilliantly colored graphics and 
pictures will keep them turning through each amazing page.

Highlight each benefit and reveal each feature on its own 
mini-page in the little book that packs a giant punch. A mini-
accordion book makes a great mailer and the perfect page-
turner to increase interest in your company.

The experienced team at our print shop can walk you through 
each page and help you select the graphic and text choices 
that will make your mini-accordian book an indispensible part 
of your marketing lineup. We know what it takes to make great 
impressions, and we’d love to help your company.

Let your message unfold in beautiful color with a mini-

accordion book. This little treasure will reveal the beauty 

of your products or services with style and brilliance.
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NOT OVER STAMP PRESORT SAVINGS PROCESSING NET SAVINGS

 1 OZ  $0.50  $(0.458)  $0.04  $(0.0180)  $0.02 
 2 OZ  $0.71  $(0.458)  $0.25  $(0.0180)  $0.23 
 3 OZ  $0.92  $(0.458)  $0.46  $(0.0180)  $0.44 

 3.5 OZ  $1.13  $(0.458)  $0.67  $(0.0180)  $0.65 

NOT OVER FULL RATE METER

 1 OZ  $0.50  $(0.47)  $0.03 

 2 OZ  $0.71  $(0.68)  $0.03 

 3 OZ  $0.92  $(0.89)  $0.03 

 3.5 OZ  $1.13  $(1.10)  $0.03 

NOT OVER METER RATE PRESORT SAVINGS PROCESSING NET SAVINGS FULL

1 OZ  $0.470  $(0.458)  $0.012  $(0.0180)  $(0.006)  $0.030 $0.024 

2 OZ  $0.680  $(0.458)  $0.222  $(0.0180)  $0.204  $0.030 $0.234 

3 OZ  $0.890  $(0.458)  $0.432  $(0.0180)  $0.414  $0.030 $0.444 

3.5 OZ  $1.100  $(0.458)  $0.642  $(0.0180)  $0.624  $0.030 $0.654 

NOT OVER RATE PRESORT SAVINGS PROCESS NET SAVINGS
1 OZ  $1.00  $(0.799)  $0.201  $(0.100)  $0.101 
2 OZ  $1.21  $(1.009)  $0.201  $(0.100)  $0.101 
3 OZ  $1.42  $(1.219)  $0.201  $(0.100)  $0.101 
4 OZ  $1.63  $(1.429)  $0.201  $(0.100)  $0.101 
5 OZ  $1.84  $(1.639)  $0.201  $(0.100)  $0.101 
6 OZ  $2.05  $(1.849)  $0.201  $(0.100)  $0.101 
7 OZ  $2.26  $(2.059)  $0.201  $(0.100)  $0.101 
8 OZ  $2.47  $(2.269)  $0.201  $(0.100)  $0.101 
9 OZ  $2.68  $(2.479)  $0.201  $(0.100)  $0.101 

10 OZ  $2.89  $(2.689)  $0.201  $(0.100)  $0.101 
11 OZ  $3.10  $(2.899)  $0.201  $(0.100)  $0.101 
12 OZ  $3.31  $(3.109)  $0.201  $(0.100)  $0.101 
13 OZ  $3.52  $(3.319)  $0.201  $(0.100)  $0.101 

NOT OVER 3-DIGIT SAVINGS PROCESS NET SAVINGS
1 OZ  $1.00  $(0.593)  $0.407  $(0.200)  $0.207 
2 OZ  $1.21  $(0.803)  $0.407  $(0.200)  $0.207 
3 OZ  $1.42  $(1.013)  $0.407  $(0.200)  $0.207 
4 OZ  $1.63  $(1.223)  $0.407  $(0.200)  $0.207 
5 OZ  $1.84  $(1.433)  $0.407  $(0.200)  $0.207 

6 OZ  $2.05  $(1.643)  $0.407  $(0.200)  $0.207 

7 OZ  $2.26  $(1.853)  $0.407  $(0.200)  $0.207 
8 OZ  $2.47  $(2.063)  $0.407  $(0.200)  $0.207 
9 OZ  $2.68  $(2.273)  $0.407  $(0.200)  $0.207 

10 OZ  $2.89  $(2.483)  $0.407  $(0.200)  $0.207 
11 OZ  $3.10  $(2.693)  $0.407  $(0.200)  $0.207 
12 OZ  $3.31  $(2.903)  $0.407  $(0.200)  $0.207 
13 OZ  $3.52  $(3.113)  $0.407  $(0.200)  $0.207 

Effective January 21st, the 
USPS WILL INCREASE RATES

CMS can SAVE YOU MONEY by processing your mail.

PRESORT LETTERS

FIRST CLASS LETTERS

FLAT MAILING - METERED FLATS

PRESORT MAIL SAVINGS



Does your company’s project 
management style enhance or 
restrict your team members’ strong 
points? Each member of your team 
has strengths that will contribute 
to the success of the project. But 
unless every project you have is 
the same, you’ll always get the 
same result if you don’t mix it up 
a little and encourage each team 
member to make contributions and 
take on responsibilities within their 
strengths.

The mix-it-up strategy is not meant 
to put team members in a place 
of weakness, but rather a way to 
create stronger outcomes through 

innovation and new approaches. 
Change up team leads or individual 
focuses on each unique project. 
This will spark new ways to solve 
common problems and inspire new 
ways of advancing your product, 
service, or ideas.

Switching things up fosters an 
environment of adaptation to 
change. This is important in today’s 
fast-changing world. You will 
keep up and stay ahead if your 
teams are used to mixing it up on a 
regular basis. They’ll help you stay 
on top of the marketing and the 
competition.

Finish:GiveYourself 
theGiftofDone 

byJonAcuff

If you’ve ever gotten down on 
yourself for abandoning a goal, 
for not keeping your New Year’s 
resolutions, or for not starting a 
project at all, Jon Acuff’s latest 
book might be just the motivation 
you need.

In Finish:GiveYourselftheGift
ofDone, you’ll discover the top 
reasons people quit before 
completing their goals. It doesn’t 
matter the size of the goal, and 
it doesn’t matter how important 
the goal is. Acuff says that unless 
you give yourself rewards, you’re 
probably going to quit. 

Perfection is a killer to success. 
Acuff talks about cheating as the 
process of giving up perfection 
to attain your goal. If you have to 
make frozen pizza so you can work 
on marketing the business or your 
dreams, so be it. We can “cheat” at 
many things in our lives so we can 
focus on that goal.

Another big key to finishing a goal 
is data. Acuff takes you through 
an entertaining and very insightful 
journey about collecting data, 
understanding the data, and using 
it to boost your success rate. 

MIX AND MATCH
When it comes to project success in your company, try a mix-and-

match approach!

Books in Review
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F E B R U A R Y  Birthdays

SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

Dawn Joyner
Tina McFalls
Bobby Wilkerson

2/10
2/15
2/21

Sherry Senn
Dylan Roof
Darrell Eskew
 

2/26
2/27
2/28

F E B R U A R Y  Anniversaries

HOW TECH IS CHANGING 
MARKETING THIS YEAR

1. It Will Be Easier To Find Customers

Tech is making it easier to find and sell to both inbound 
leads, like site visitors, and outbound leads, like a group of 
Sales VPs that get sent an email. 

2. There Is Better Customization

Once you know the visitor’s title, location, company, industry, 
etc. anything about their site experience can be changed. 
This could be the images they are presented, the customers 
or testimonials they see for social proof, and even the 
messages sent by a chatbot. This customization, and the 
functionality for it, will improve dramatically in 2018.

3. There Will Be A Greater Push For Immediate Sales

People are flooded with emails and content and spend a 
significant amount of time on social media. Marketing is 
going to move further towards quick sales. E-commerce sites 
are trying to capture the sale upon a user’s first visit. They’re 
offering discounts for immediate buys and will likely continue 
to do so. Email follow-ups about open online orders will 
continue to emerge as the norm.

4. No Excuse For Poor Web Design

There are new tools enabling novices to design quality-
looking sites. In a few clicks, developers/designers can build 
content-ready, production sites. Landing pages are critical to 
a brand’s image and will largely determine the effectiveness 
of a company’s funnel. This trend is putting a greater 
emphasis on people that can design, build front-end sites, or 
even navigate a CMS like WordPress.

5. There Will Be A Greater Emphasis On Data

Marketers can look at open rates, time spent on pages, and 
how people interact with a page. This data can drive better 
decisions and keep marketing people from guessing. There 
has been an emergence of machine learning in marketing 
that can qualify leads and determine customer projected 
value.

Article courtesy of Forbes.com

There are no work anniversaries this month.


