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PERSONALIZED ENVELOPES
We aren’t talking about inkjetting an envelope!

We print variable text AND IMAGES through digital 
presses and then convert the envelopes. Make each 
envelope have the same personalization as on the 

letter but start with the envelope first!

FULL COLOR, FULL BLEED ENVELOPES
Don’t settle for a 1 or 2 color envelope when you 
can have full color, FULL BLEED envelopes for a 

reasonable price! We are competitive into the millions 
of envelopes and as low as 250 or 500 envelopes!

Advanced Envelope Converting
S E R V I C E

CUSTOM SHAPE ENVELOPES
Envelopes don’t have to be square anymore! Hang 

your design off the edge with our custom shape 
envelopes. A custom die is created to match your 
design to truly make your envelope one of a kind!

FOIL ACCENTED ENVELOPES
Let us add a flash to the inside or outside of your 

envelopes IN-LINE while we are converting to 
catch your target’s attention.

MARKETING PRINTING  GRAND FORMAT MAILING FULFILLMENT

803.791.1786  |  SunSolutionsUSA.com
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Make sure they are perfectly sized

In the same way that a suit 

or dress  is tailor-made, your 

envelope and its contents should 

fit and complement what you are 

promoting.

Incorporate a stylish design

Utilize colors and fonts that reflect 

the aesthetic of your promotion. 

For example, if you are hosting 

an event that includes silver 

decorations, consider using silver 

foil accents on the envelope and 

inserts.

Tastefully accessorize

Whether it’s a scented label, 

a custom shape, foil accents 

or a custom window, utilize 

unique elements to make your 

envelope catch the attention of 

recipients as soon as they see 

it in their mailbox. The ultimate 

goal is for your envelope to 

stand out from the rest.

“Behold the turtle; he makes 

progress only when he sticks 

his neck out.”

 — Bruce Levin

DRESS UP YOUR
ENVELOPE

Business 
Quotes

“Nothing works better than just 
improving your product.” 
—Joel Spolsky

“It’s hard to do a really good job on 
anything you don’t think about in  
the shower.” 
—Paul Graham

“The last 10% it takes to launch 
something takes as much energy as 
the first 90%.” 
—Rob Kalin

“The secret to successful hiring is 
this: look for the people who want to 
change the world.” 
—Marc Benioff

“You don’t need to have a 100-person 
company to develop that idea.” 
—Larry Page

“I don’t look to jump over seven-foot 
bars — I look for one-foot bars that I 
can step over.” 
—Warren Buffett

“Risk more than others think is safe. 
Dream more than others think  
is practical.” 
—Howard Schultz

“I never took a day off in my twenties. 
Not one.” 
—Bill Gates

When you are sending out direct mail, it can make all the difference 

when the mail piece matches the caliber of what it is promoting. 

Recipients should get a preview of the event or promotion as soon 

as they see the envelope. How can you make your envelopes stand 

out? Consider the following tactics:
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Digital Knockdown 
To make your meals data-free, 
keep a “lockbox” for mealtime. 
Have all family members put their 
phones in a container just outside 
of the dining room, with ringers off. 

What to Say 
If your family doesn’t seem 
to talk anymore, replace the 
digital communication with live 
communication. Ask kids to tell 
you about specific things from their 
day. Try putting together some 
conversation starters to help think 
outside the typical run of, “How 
was your day?” “Fine.”

Not All at Once 
Family dynamics can play a part 
in the success or chaos of family 
meals. Be conscious of siblings 
that take over the conversation by 
nature. A “talking stick” can help 
with this. Find an object to signify 
who gets their turn to speak. Hold 
others to the rules, and you’ll find 
that the ones who never say much 
may have a lot to say. You can also 
set a timer for talking if you find 
that some family members hold on 
to the stick too long.

These easy tips will help you make 
some simple changes to reclaim 
your family time.

With all our digital distractions, our schedules that don’t mesh, 

and our lack of time to spend cooking something hearty, who 

has family dinners anymore? Instead of wondering how we got 

here, it’s simply time to reclaim our seats around the table.

» Your left lung is smaller than 
your right lung to make room for 
your heart.

» The smell of freshly cut grass  
is the scent it releases to  
indicate distress.

» Soldiers from every country 
salute with their right hand.

» 85% of plant life is found in  
the ocean.

» Fire usually moves faster uphill 
than downhill.

» A rainbow can only be seen in 
the morning or late afternoon.

» Reindeer hair is hollow inside 
like a tube.

» Apples are more effective at 
waking you up in the morning 
than coffee.

» There is no butter in buttermilk.

» Gold never erodes.

» Mars appears red because it’s 
covered in rust.

» Oak trees don’t produce acorns 
until they are 20-30 years old.

» Ten percent of your taste buds 
are on the insides of your cheeks.

» Sharks are immune to all  
known diseases.

» Rain contains vitamin B12.

RECLAIM THE 
FAMILY DINNER

Did You Know?
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Business 
Funnies®

Make the rewards quick to achieve 
when they first start, and they 
will continue to come back. If, for 
example, it takes ten purchases to 
receive an item for free, start them 
with double points towards the free 
item. They will feel like they’re already 
on their way to their reward!

The sign-up process for rewards 
should be easy. A grocery chain 
began a loyalty program with a kiosk 
near the entrance of the store where 
customers could get signed up 
before they did their shopping. The 
store enjoyed a smooth transition to 
a successful loyalty program with 
extensive customer capture.

People are more likely to stick 

with rewards programs if they’re 

easy to start and feel like they’re 

already earning big benefits.

“I’ll have the omelet special and he’ll 
have the ‘table scraps surprise.’”

Easy Rewards

FEATURED CLIENT 
SOLUTION

Customer Care

This featured client solution comes from Hunt 
Direct. Their envelope incorporates a custom  

shape as well as a foil accent, helping to 
create visual impact in their direct mail!

Let us help you heighten the 
impact of YOUR direct mail 
pieces! Call us at 803-791-1786
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BRIDGING THE GAP
CREATING OMNICHANNEL MARKETING BY 

COMBINING DIRECT MAIL WITH DIGITAL CHANNELS 

There is truly limitless potential for integrating direct mail and digital marketing channels. This enables 

businesses to reach the same prospect multiple times via various channels. The result is a significant 

rise in customer response and conversion, some businesses have seen an increase up to 40%.

How does it work?

The direct mail prospect or customer file is modeled 
or targeted in some way to encourage a high response 
rate. The file is then matched and overlaid with third 
party data to add digital identifiers such as email 
address, mobile phone number, IP address, network 
cookie IDs, social IDs, or app user IDs. Through the 
match IDs, the same person can be identified and 
located on a social network, such as Facebook, or a 
digital display advertising platform. The typical match 
ranges from 40 to 70%, and provides a way to reach 
these prospects via one or more additional channels, 
with multiple contacts. Using data from the USPS 
Intelligent Mail barcode system, digital ads  can be 
coordinated to to run as direct mail arrives in homes.

Transcending a Call to Action

If a visitor is driven to the website, but does not take 
the desired action, that individual can be retargeted 
with continued and targeted social, display, and 
search ads linked to their website visit. Sometimes 
repeated points of contact are necessary to achieve 
a conversion. Remarketing allows for continuation of 
the conversation with interested prospects. You can 
begin by testing for clients with integrated Facebook 
ads or display ads placed via demand side platforms. 
Facebook typically matches at a higher rate than DSPs 
and is a highly mobile platform, so the prospects 
who receive a direct mail package may see the same 
message on their phone ―or computer ―the same day.

Tracking the Results

 In terms of measurement, look at campaign reach, 
frequency, actions taken, audience detail, response 
rate, conversion rate, and acquisition cost to determine 
the effectiveness and impact of an integrated 
campaign. In addition, measure the lift in response rate 
resulting from converting a direct mail only campaign 
to a campaign that integrates direct mail with social, 
display, or a combination of all three. 

This article is adapted from the original article published by Alan Sherman in “Direct Marketing Trends, Strategy and Analysis”
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Core

Engage your core muscles by 
squeezing and releasing to counts 
of four. It’s simple, and no one will 
even know you’re doing it.

Desk crunches engage your core 
and obliques but are not exactly 
a secret move. While sitting, push 
away from your desk so that 
you can bring each knee up and 
across your body to meet your 
opposite elbow one at a time.

Upper Body

Work your arms with desk push-
ups. They are just like floor push-
ups except you put your hands on 
your desk instead. Try fifteen reps  
every hour.

Triceps can get a quick workout 
doing a press by holding a heavy 
book behind your head and 
pressing up for ten to twelve reps. 

Lower Body

Work your legs with chair squats. 
Stand with your feet shoulder-
width apart and squat down to 
feel the chair just beneath you. Do 
fifteen reps every hour.

These are exercises that can 
give your body the muscle 
engagement it needs throughout 
the day to combat the effects of 
sitting. Combine it with a thirty-
minute cardio workout, like a brisk 
walk at lunch, and you are well on 
your way to better health.

Grit—The Power 
of Passion and 
Perseverance 

by Angela Duckworth

According to Angela Duckworth, 
the ability to get back up and 
move forward is more valuable 
than “genius” and more important 
than innate talent.

In Grit, Duckworth has compiled 
personal experience, scientific 
research, and insights from 
some of the most successful 
businesspeople into a well-
written book that could change 
the way you look at life and 
success. With her superb TED talk 
from 2013 that has received more 
than 10 million views, she makes 
the point that “grit,” and not talent 
or genius, is the true measure of 
potential in someone.

A former teacher herself, 
Duckworth has also gathered 
some compelling stories from 
teachers who are making a real 
difference in students’ success 
rates by focusing on grit and 
lessening the emphasis on 
IQ. The real-life stories are as 
inspiring as they are uplifting. If 
you have children, this book may 
also change the way you push 
your kids toward success.

EXERCISE WITHOUT 
LEAVING YOUR DESK
Multiple studies published at the National Institutes of Health 
state the negative health risks of sitting all day at our desks. 
Other studies show that muscle engagement throughout 
the day can be a better preventer of health risks than thirty 
minutes of exercise on a daily basis. Try these simple steps to 
get started.

Books in Review
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Rob Hoffman
J Rock Johnson
Curtis Brigman
Michael Quilty
Ben Powers

6/01
6/05
6/05
6/05
6/13

Dylan Fouste
Amy Johnson
J Rock Johnson
Joni Turnbull

3 years
15 years
20 years
15 years

J U N E  Birthdays

M AY  Anniversaries

SUN SOLUTIONS IS PROUD TO BE A 

*Please note that anniversaries are recognized beginning at 3 years, followed by 5 
years and then onward in increments of 5.

Dave Jenks
Joni Turnbull
Ellis Gray
Curtis Salters
Bobby Ward
Valerie Canzater

6/15
6/18
6/20
6/25
6/26
6/29

The most successful teams 

understand implicitly what 

each other’s strengths are, 

what their weaknesses are, and 

make efforts to work towards 

everyone’s strong suits. 

Mother Teresa was quoted as saying 
“I can do things you cannot. You can 
do things I cannot. Together, we can 
do great things.” Implementing that 
life lesson among your team can 
mean greater success.

Some online quizzes and tests can 
show you honest assessments of 
your strengths and weaknesses.

After taking any personality test or 
discussing team strengths, make it 
a point to discover how each of the 
separate personalities relates to each 
other. That is where you will find your 
success. If your team is learning how 
to allow each individual to use their 
greatest strengths and pass along 
some responsibilities to those who 
are better at it than they are, you will 
have a stronger team that truly values 
individual contribution.

Whether duties and responsibilities 
need to be restructured to 
accommodate people’s strengths 
and overcome weaknesses, the 
result can be much better for your 
company’s overall success.

STRENGTHS AND 
WEAKNESSES

Try one of these options: 
 

»  Strengths Finder 2.0 (a book  
     and online quiz)
»  DiSC personality tests 
»  Meyers-Briggs Type       
    Indicator (MBTI) tests


