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Networking 
Becoming involved in the community 
through helping nonprofits, volunteering 
on Chamber of Commerce committees, 
or establishing your own initiatives 
are great opportunities to get to know 
others. Building your network to 
include all different kinds of people and 
organizations is a great way to create a 
referral system for you and your team and 
ensure future business.

A Strong Community Means a 
Strong Customer Base 
Helping with the kinds of initiatives 
that build healthy communities, in turn, 
establishes stability in the community. 
A stable community equals a stable 
customer base . When you help to create 
beautiful parks and clean city streets, 
it means more people enjoying those 
resources. These improvements could also 
mean more tourism or growth and new 
residents. All of these things are great for 
leading to more business.

Support in Tough Times 
Companies or individuals active in 
the community are more likely to see 
increased support by their customer base 
during tough times. There is a human 
need to return the favor, and when you’ve 
established yourself or your business as 
willing to help the community, they are 
going to help you out when you need it.

Employee Retention 
The pulse of the workforce includes 
a need to feel like they’re making a 
difference in their community. Getting 
involved in activities that allow employees 
to help are ways to fulfill that need. 

Take Full Advantage 
Make sure to put community outreach in 
your promotional budget and supply items 
that help or add to the success of your 
outreach. Think beyond handing out a pen 
with your logo, unless it’s a school supply 
drive where you donate pencils with your 
own logo.

There are many reasons to get involved in your community, either 
as a whole business effort or as an individual. However, the benefits 
to your company and your team run much deeper.

BUILD STRONG BUSINESS TIES

Down to Business

Some Ideas: 
 
» 5K or other race — Create a 
brochure with tips for staying 
healthy, or put your name on 
reflective bracelets for early morning 
or twilight runners. 

» Park/neighborhood cleanup — Put 
your name on reusable shopping 
bags and send a postcard to the 
neighborhood telling them where 
and when to pick up a free bag in 
celebration of the cleanup. 
 
» T-shirt — Create shirts for your 
team to wear whenever they are out 
volunteering that include your logo 
and some community-building words 
or phrases. 
 
Be creative, and make sure your 
handouts are helpful to the cause 
and not simply a marketing brochure 
(though bring plenty when the crowd 
is your target market!).
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“A man is called selfish not for 
pursuing his own good, but for 
neglecting his neighbor’s.” 

— Richard Whately

BUILD STRONG BUSINESS TIES

Business 
Quotes

“Professionalism is a frame of mind, not 

a paycheck.” 

— Cecil Castle

“Make the workmanship surpass           

the materials.” 

— Ovid

“The executive exists to make sensible 

exceptions to general rules.” 

— Elting E. Morison

“The man who will use his skill and 

constructive imagination to see how 

much he can give for a dollar, instead 

of how little he can give for a dollar, is 

bound to succeed.” 

— Henry Ford

“Your business clothes are naturally 

attracted to staining liquids. This 

attraction is strongest just before an 

important meeting.” 

— Scott Adams

“Every individual has a place to fill in 

the world, and is important, in some 

respect, whether he chooses to be so   

or not.” 

— Nathaniel Hawthorne

“A machine has value only as it produces 

more than it consumes—so check your 

value to the community.” 
— Martin H. Fischer

Normally, a client soution is featured, but this 

month our solution was actually designed 

for Sun! This flex face sign was created and 

installed by our Grand Format department 

at the USC baseball stadium, home of the 

Carolina Gamecocks baseball team. The sign 

will be on display for the approximately over 

7,000 people that attend each game! We are 

very excited to have our name displayed 

in the stadium, showing support for South 

Carolina athletics.

FEATURED 
SOLUTION
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Many places in the United States are 
known for valuable gems and minerals 
that you can just go dig up. Plus, you 
keep what you find. Sapphires in 
Montana, emeralds in North Carolina, 
diamonds in Arkansas, fossils in Utah, 
opal in Nevada, and gold in every 
Western state, just to name a few. This is 
the kind of family vacation idea that has 
everyone digging in the dirt and loving 
every minute of it.

A quick Google search for mining 
vacations will bring up the most 
popular mines that allow your family 
to dig through the dirt for gems. These 
mines teach you what to look for, have 
equipment for you to use or rent, and are 
in every corner of the country. You are at 
most a day’s drive from a mine no matter 
where you live.

Most of the mines are family-owned and 
family-friendly. Some are exactly what 
you would expect, from the bearded 
miner to the old rickety-looking sluice 
box. They are all relatively inexpensive to 
visit, costing less than a meal at a theme 
park for the whole family to spend the 
day digging or sluicing.

Take heed, mom and dad, you may 
accidently inspire your kids to take an 
interest in science with this kind of 
vacation. They may learn about rock 
formations, mineral deposits, and 
ancient animal or plant life. They will also 
have the opportunity to pull something 
out of the ground that is millions of years 
old and that has true monetary value. 
The only downside is that it’s addictive. 
Mining might be the only kind of vacation 
they ever want to go on again.

Now is the time people who haven’t scheduled a winter 
vacation usually wish they did. The next thought is figuring out 
where to go this summer. Have you ever considered treasure 
hunting? Wouldn’t it be a nice idea to go on vacation and come 
home with emeralds and sapphires?» Months that start on a Sunday will 

always have a Friday the 13th. 

» The opposite sides of a die always 
add up to 7. 

» The blueprints for the Eiffel Tower 
covered more than 14,000 square 
feet of drafting paper. 

» Each time you see a full moon you 
always see the same side. 

» “Dreamt” is the only English word 
that ends in mt. 

» “Bookkeeper” and “bookkeeping” 
are the only two words in the 
English language with three 
consecutive double letters. 

» After Hawaii, New York is the state 
surrounded by the most water. 

» Blue and white are the most 
common school colors in the U.S. 

» The average cow produces 40 
glasses of milk a day. 

» The first mass-market paperback 
book was printed by Penguin 
Publishing in 1935. 

» You burn more calories sleeping 
than watching TV.

A FAMILY VACATION  
YOU’LL TREASURE

Did You Know?
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>   Your Email Address   < >   Your Phone Number   <

Business 
Funnies®

1) Make your employees feel like 
 business partners.

2) Build trust with employees by serving  
 their needs first.

3) Seek wisdom from others, and show 
 that process.

4) Own your mistakes.

5) Never put others down. Really, never.

6) Ask for help. 

7) Shine the spotlight on others.

8) Listen more than you speak.

9) Admit when you’re wrong.

Want to be a standout manager? 
Look to developing these traits, 
and your employees will begin to 
see you as a leader they can look 
up to. You will earn their respect, 
and they will work harder for you.

Nine Signs of 
a Great Manager

SUN SOLUTIONS
LAUNCHES NEW WEBSITE

Management Style

Sun Solutions has launched a brand new website! 

The site features a completely redesigned interface 

including 7 new, custom videos that were filmed and 

edited in-house to highlight each facet of the company 

and better explain their services. It is a device-friendly 

site that is optimized for any computer, tablet or 

mobile interface. It is user-friendly, engaging and 

represents the growth of the company.

Visit our new website at:

www.SunSolutionsUSA.com

“Excuse me, but do you have a 
decaffeinated barista?”
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REVOLUTIONIZING 
Ready to take your direct mail to a whole new creative level?
Our new envelopes break the creative and physical boundaries of 
traditional envelopes and will attract the attention of your potential 
customers before they are even opened!

Turn Time

•  Don’t wait 2-3 weeks for your 
printed envelopes… we can 
print and convert in the same 
week! With capacity to run well 
over half a million envelopes per 
day, quick turn-times are our 
specialty, even for short runs.

Customization 
• Custom Shapes – Envelopes don’t have to 

be square anymore! Hang your design off the 
edge with our custom shape envelopes. A 
custom die is created to match your design to 
truly make your envelope one of a kind!

• Full Bleed – Don’t settle for a 1 or 2 color 
envelope when you can have full color, FULL 
BLEED envelopes for a reasonable price! We 
are competitive into the millions of envelopes 
and as low as 250 or 500 envelopes!

• Custom Windows – Don’t settle for the run 
of the mill window placement! Work with our 
design teams to find the best window size and 
placement to maximize your marketing space.

• USPS Approval – We make sure any custom 
shape envelopes will meet postal regulations.
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the World of Direct Mail Marketing

We are so excited to offer for this unique capability to all of our clients. 

How can we help you enhance YOUR direct mail marketing?

» About 509 million pieces of 
mail are processed each day.

» 5,890 pieces of mail are 
processed each second. 

» There are about  7,184 letter 
carriers that deliver mail 
entirely on foot.

» 3,630 address are added to 
their delivery network each 
day.

» The postal service has the 
country's largest retail 
network, bigger than 
Starbucks, McDonalds and 
Walmart combined.

» The USPS processes 47% of 
the world's mail.

» The USPS has over 200,000 
vehicles in its fleet.

» The USPS receives no 
tax dollar funding for its 
operations. They are funded 
by the sales of postage, 
products and services.

ACCORDING TO
THE USPS... 

Quality
• G7 Master Certified – Sun takes pride 

in being G7 Certified, which has 
facilitated a comprehensive solution 
to color management.

• Heidelberg Offset or HP Indigo 
quality you love is used to deliver the 
best in color and image clarity. 

• Foil Stamping – Let us add a flash 
to the inside or outside of your 
envelopes IN-LINE while we are 
converting to catch your target’s 
attention.

Looking fo
r a

 new m
arketin

g id
ea? 

Rel�
, we’ll t

ake 
c�e of 

the 
rest

.

Revolutionize your marketing tactics with 

Sun’s new envelope converting system.

Personalization

• We print variable 
TEXT AND IMAGES 
through digital 
presses and 
then convert the 
envelopes.

Visit our NEW WEBSITE  
to learn more 

about this service!
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Writing an attention-grabbing 
headline can be elusive at 
times. Our social-media-level 
attention span has created a 
need to be more clever than 
the next guy with our wording, 
and that is not easy to do. Here 
are some things to think about.

Originality
Don’t copy anyone else’s headline. 
Google-check it by typing the whole 
headline into a Google search to see if 
anyone else has published that exact title.

Be Direct 
Use the second-person tense in your 
titles. Talk directly at people and use “You” 
in your language.

Keywords 
Like everything on the Web, you need to 
keep long-tail keywords in your titling, as 
well as in the content. Only the first three 
and last three words in any title will stick 
in people’s minds as they read it. Use that 
real estate wisely. That’s where the meat 
of your points should be.

Curiosity 
You have to pique their interest to get 
people to click on your content, and one 
way to do that is point to an information 
gap. You know something that they don’t.

Entice with Brackets
Encapsulate a benefit with brackets, like 
[video] or [downloadable pdf], to give the 
reader a feeling like they’re also getting 
some bonus material for visiting your link: 
“The Secrets to Longevity Revealed [video].”

Benefit
The reader wants to know what’s in it for 
them before they ever click on your article 
or post. The benefit could be almost any 
strong emotion—often with successful 
headlines—humor, anger, or simply 
disbelief are the most targeted benefits: 
“Get Your Handkerchief Out When You See 
How This Family Rose from the Ashes 
[video].”

The biggest challenge you might face as 
you try to create more catchy headlines 
is to switch your mind-set from one of 
business writing to something that seems 
more personal. The difference is that you 
have content that is worth reading, so you 
can leave those fears behind.

WRITE HEADLINES 
THAT SELL!
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